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Archimedes’ Offspring: 
Re-Inventing Inventing

Creating the Next Boom in U.S. Innovation
Using Investment Funds Instead of  Startups

Going “From Mind to Market” Directly Without Detours



Problem
• U.S. Innovation is Stagnant



Problem
• U.S. Innovation is Stagnant
In the century after the end of the Civil War, an economic revolution 
improved the American standard of living in ways previously unimaginable. 
Electric lighting, indoor plumbing, motor vehicles, air travel, and television 
transformed households and workplaces. But, that era of unprecedented 
growth ended 50 years ago. 

When you compare the rate of innovation over the past 50 years (e.g., Uber, 
Facebook, Amazon, etc.), fueled by venture capital and other forms of private 
equity, against the life-altering scale of innovations between 1870 and 
1970, it becomes abundantly clear that innovation in the U.S. has slowed to 
a crawl and, despite the advent and unprecedented growth of venture 
capital, that ”golden century” of American innovation is not likely to be
repeated unless we can find new ways to tap ”hidden” innovation; that 
innovation which, as it always has in the past, lies dormant in the minds of 
the ordinary  American citizen. 



Problem
• U.S. Innovation is Stagnant

Venture capital and the “VC-funded 
startup model” is not the answer



Problem
In addition, the “VC-funded startup model” 
has hurt

• ! "#$%&'()*"+#,-+ .'By diverting capital away from the 
public markets, venture capital has been instrumental 
in denying to the general public early-stage access to 
innovation.

• ()/"0")/")#'()*")#,-+ . Because the independent 
inventor often works alone, in solitude, and not with 
a team of others including business developers with 
“domain expertise”, it’s hurt the independent 
inventor as well.



Solution

A two-sided market/web-based !"#$%&##'()&*&+'
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Who or What is Archimedes’ Offspring?



Market Validation
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Market Size - Inventors

1.5 Million
currently-active 

independent inventors

11+ Million  
currently-inactive 

“would-be” inventors”



Market Size - Investors
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Product



Business Model - Overview



Business Model - Purpose
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Business Model - Exits

Possible Exits: Option One
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Business Model - Exits

Possible Exits: Option Two
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Business Model - Exits

Possible Exits: Option Three
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Business Model - Exits

Possible Exits: Option Four
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Market Adoption by Inventors (Proof)
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Market Adoption by Investors (Proof)
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Competition
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Competitive Advantages
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The “Ask” and Use of Proceeds



Pro Forma Projections (P&L)


